Content Marketing For Personal Injury Law Firms

Proven content strategies to attract personal injury clients




What is Content Marketing?

Stay ahead of Google's algorithm and Al with content marketing.

Content Helps Clients Find You

Content marketing is a strategic approach focused
on creating and sharing valuable content to attract
and retain the right clients.

Instead of directly pitching your services, you
provide useful content to help potential clients
solve their legal problems. For personal injury
lawyers, this means building relationships and trust
with your audience by sharing informative content
like blog posts, videos, and social media updates.




How Potential Clients Find Personal Injury Attorneys

People find their personal injury attorney in multiple ways-but online search dominates

Online Search Dominance
96% of people use search engines
to find legal services, emphasizing

the need for a strong online
presence.

Online Reviews Influence
A one-star increase on Yelp can

result in up to 9% revenue growth,
showecasing the impact of positive
reviews.

Referrals Matter
59% of clients seek referrals from

other lawyers, highlighting the
importance of professional
relationships.

Legal Directories
Platforms like Lawyer.com and

FindLaw are key resources for
potential clients seeking attorneys.



Benefits of Content Marketing for Law Firms

Content marketing provides a way for potential clients to find you.

Increased Website Traffic
High-quality, optimized
content improves SEO, driving
more organic traffic to the
firm's website.

Enhanced Brand Awareness
Informative content reaches a
wider audience, establishing
the firm as a thought leader in
personal injury law.

Building Trust and Credibility
Valuable content addresses
client concerns, demonstrating
expertise and building
confidence in the firm's
abilities.

Improved Conversion Rates
Content that addresses
potential clients' needs guides
them towards contacting the
firm.
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Importance of Consistency in Content Creation

Build trust with consistent content.

Improved SEO
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Consistent content builds trust with your audience and shows
search engines your firm is active, engaged, and reliable.



Don’t Just Write Content, Create a Plan.

Content marketing performs better when you have strategy.

Document Your Strategy

Law firms with a documented content g4 | W The demands of legal
practice can make it

marketing strategy rate their difficult to dedicate time to
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Content Marketing: Measuring Impact

How do you know if your content marketing strategy has been successful?

Website Traffic

Monitor unique visitors, page views, and
bounce rates to gauge content reach and
engagement.

@« Conversion Rates

Measure the percentage of leads converting
into paying clients to determine content
success.

5&1 Lead Generation

Track contact form submissions and calls to
assess content effectiveness in attracting
potential clients.

Egl} Brand Awareness

Monitor brand mentions, social media
engagement, and online reviews to
assess impact on visibility.
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Key Pieces to Your Content Marketing Strategy

You'll need to consistently monitor your campaign for value.
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Utilize Analytics Tools

Use Google Analytics and Google
Search Console to track metrics and
gain insights into content
performance.

Set Specific Goals

Establish quantifiable objectives, such
as increasing landing page traffic by a
certain percentage or generating a
specific number of leads.
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Measure Cost-Effectiveness

Compare digital marketing ROl to
traditional advertising methods,
considering that some firms spend
15-20% of annual revenue on
marketing.




Getting Content Marketing Help for Your Firm

Let us help build your law firm's content strategy.

Setup &
Maintenance

Strategic !ia

Planning

Data
Research

Build the Foundation for Success

We can research markets and target segments to identify what
questions potential clients want answered. Content that answers the
right questions, attracts the right audience of potential clients.

Build a Plan With a Budget

We understand the challenges facing small personal injury firms.
We'll work with you to create a custom content plan that fits your
budget and delivers results. Our market expertise and data-driven
approach maximize your ROI.

Implement and Improve

We can provide the knowledge and experience to implement
measurement and lead generation into your environment. We've got
experience with the most used CRM and Marketing Automation tools.
WE'll also continue to improve campaigns to improve outcomes.
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